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Kosovo Consumer Watchdog was created with the 
aim of raising awareness of the citizens towards 
consumer rights, reporting cases of violations and 
increasing the responsibility of businesses and 
institutions for the safety and quality of products 
and services in Kosovo. 

The platform aims to build a community of vigilant 
consumers and an informative platform, exchange 
of experiences and initiation of complaints. It is 
built by a professional team and it is dedicated to 
advancing consumer rights in Kosovo. 

On the platform you will find information about 
your rights as a consumer, relevant responsible 
institutions and you will hear and read the 
experiences of others in the realization of their 
rights as a consumer. Eventually, the purpose of this 
site will be to raise awareness of consumer’s about 
their rights and improve the quality and safety of 
products and services in Kosovo.

ABOUT KCW



#qelisytë Report of the Awareness Raising Campaign 
Mbrojtësit e Konsumatorëve

CAMPAIGN STRATEGY 
AND IDENTITY

Kosovo Consumer Watchdog
Mbrojtësit e Konsumatorëve

Mëso Vetëdijësohu Zbato

Having these objectives in mind we divided the 
campaign in three parts: 

• Education
• Awareness raising
• Reporting

Kosovo Consumer Watchdog intends to raise 
awareness of consumer’s rights, enhance institution’s 
responsibilities for consumer protection and increase 
the attention towards potential violations of customer 
rights in the Republic of Kosovo. 
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Educational Posts - The citizens will learn about 
their basic consumer rights and how to apply 
this knowledge in everyday life

Awareness Posts - Statistics - facts will build 
trust and make the citizens take action 

Reports - Real citizens/consumer cases will be 
published. These posts will create engagement 
and will motivate citizens/consumers
to take action.

1.

2.

3.
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We started experimenting with symbols that 
represent vigilence, security, education, research. 

We also knew that the usage of a bright and 
colorful palette would give the right attention to the 
campaign.

Every thing starts with a sketch:

WORK PROCESS
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The final logosymbol was the eye with a magnifier 
tool, inspired by the albanian proverb “qeli sytë” 
which literally means “open your eyes” in case of 
being vigilent, and “qelisytë” became the slogan of 
the campaign and the main hashtag that we used in 
every social media post.

FINAL LOGO-SYMBOL
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SOCIAL MEDIA
Each social media content was designed in a form 
of presentation, or in social media terms known as 
“carousel post” which presents each fact on 1 slide.
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SOCIAL MEDIA
Each post in the last slide had a call to action related 
to the department that the problem should be 
adressed.
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Posts were created to adapt different social media 
formats

Story format

Publication report

Event coverPage likes

SOCIAL MEDIA
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Each post had a clear and simple description. The use 
of emojies made the content more interesting and 
easy to relate to. In every post description there was a 
call to action to the related department of consumer 
protection. The description of each post was in 
Albanian and English.

CONTENT WRITING
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FACEBOOK SOCIAL MEDIA 
STATISTICS

Page likes

Posts

+8.2K

+45

Impressions

+507K

Online events

+3

Educational 
infographics

Post likes, comments, 
shares and mentions

+35

+2.6K

Reach

+326K

Direct support of 
consumers through 
FB and IG messages

+100

Timeline

July 1 - December 20, 2020
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INSTAGRAM SOCIAL MEDIA 
STATISTICS

Page followers

Posts

Impressions

+500

+35

Reach

Likes, comments, 
saves and shares

Instagram stories

+176K

+3.3K

+117

+232K

Timeline

July 1 - December 20, 2020
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ENGAGEMENT

Consumer Protection 
Department 

Magazine 4U-Kfor

Interview at KTV
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ENGAGEMENT



Mbrojtësit e Konsumatorëve
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THANK YOU
For more visit 

Mbrojtësit e Konsumatorëve
Facebook & Instagram


